Working With The Media

Work with the mediain your hometownto help you market
your Summer Food Service Program. Your hometown
newspapers, radio, and TV stationsarealwayslooking for a
locd angle.

Usingthemediaisagreat way to reach children (and their
parents) with your message.

Herearesomesimpletipsto get you started:

Writeashort pressreease andincludethe Five W’sinthefirst paragraph:
What, Where, When, Why, Who.

Yes, you want the mediato know What your program isabout, Wherethe sitesarelocated, Whenthesitesare
open (daysand times), Why they should come (fun and food for children), and Who you are (asthe sponsor).

Thereleasecangotolocal radio, TV stations, and newspapersto berun aslocal news, afeature story, or asa
community calendar item. Remember to put your contact name and phone number at thetop of therelease.

A public serviceannouncement (PSA) for radioand TV stations should also containthe Five W’s. Keepthis
announcement real short and remember to give aphone number so people can cal for moreinformation.

A phonecall to themediaoutletsisagood way to follow up on therel ease or PSA you' ve sent and it might lead
toaninterview. Inany interview or written statement, make surethe most important factsare at the beginning.

Other ideasto help you launch your program and keep up the
interest:

™ Haveakick-off eventwithalocal celebrity, liketheMayor, and
invitethemedia.

™\ Appear onaradio or television public affairs program to talk
about SFSPand your programin particular.

™. Focusonloca, community-based media. Insert noticesin
community bulletins, weekly newspapers, and newdetters.

™ Contact reporterswho cover education and health issues.

™ Invitereporterstojoin thechildren at an activity. (Great photo
opportunities!)

™ Ask alocal TV Weatherman or Sportscaster to broadcast fromyour site.

Mediatraining
Talk to your State agency contact about setting up amediatraining workshop. Thistraining can pay great
benefitsin positive publicity for the program.
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